SIOYN

WHO'S COMING?

C KAXObIM TOOOM BETOH
CTAHOBUTCA KPETMYE,
BMTbIBAA B CEBA
HEOOCTAIKLWME SJTTEMEHTbI
3 BO3OAYXA.
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Hidden Gem

INTERIOR ACCESSORIES // JEWELRY

B KaXxgoM ropoge ecTtb MecTa, KOTOpble OObIYHbIM TYPUCTaAM TAXKENO HANTW.
MopcKas pakoBMHA JTOBKO CKPbIBAET XEMUYXKUHY, a BoNblUMEe Nerkmne Hblpanb-
LLIMKOB TOYHO 3HAOT, 3a4eM UM ObiTb TAKUMK BONbLLUNMMU,

CUHAOPOM NOUCKa BCEro CKPbLITOrO BO BPEMEHa BCeOOCTYMHOCTU. Tak xo4yeTcs
MomnacTb NO Ty CTOPOHY BUTPWHbI, CLIeHbI, JTyHbI.

BpyTanbHasa o60104Ka MHTEPBLEPHOIO akceccyapa Hidden Gem BbinosHeHa 13
TSHOKENbIX MaTepUanoB ropoaa: acdansta, 6€TOHa, PXKABOro MeTasa, CKpblBa-
IOLLMX KPACOoTy NPUPOAHbLIX KPUCTANNOB: M3yMpyaa, pyouHa n candupa.
BanaHc NpoTMBOMNONOXXHOCTEN, BO3HUKAKOLLNM KakK HOBbIM BUTOK 3BOJTIIOLUN
MaTepuanoB, Korga NCKYCCTBEHHO BbiBeOeHHble Ye/IOBEKOM BelllecTBa obepe-
ratoT PeaKyto KpacoTy, Co3AaHHYo npuponon. OTKPbIBaELlb TSXKENY Nonyc-
depy ¥ BUAKULLbL, YTO TaM, Ha OPYromn CTOpPOHe.

There are places in every city that are hard to be found for ordinary
tourists. Seashell cleverly hides the pearl and divers’ big lungs are exactly
clear about why they are big.

Search Syndrome of all hidden in times of overall availability. When you
want to get on the other side of the shop window, the scene, the Moon.
The brutal shells of ‘Hidden Gem’, the interior accessories, are made of
heavy city materials such as asphalt, concrete, rusty metal or ceramics,
hiding the beauty of the natural crystals - emerald, ruby and sapphire.
Balance of opposites, emerges as a new stage in the evolution of
materials, when artificially man-made substances protect rare beauty
created by nature. You open the heavy hemisphere and see what
happens on the other side.



Outdoor furniture

INDUSTRIAL DESIGN // OUTDOOR

Inspired by famous metal constructor, Stoyn
Studio created outdoor vandal proof furni-
ture along with silicon carpets in neon colors
(client’s brand colors). Produced specially for
design-factory Flacon. Showroom’s on a terri-
tory of Flacon factory in Moscow.

YnunyHaa aHTMBaHOaibHasa Mebenb, BOOXHOB-
NTeHHaa COBETCKUM KOHCTPYKTOPOM. B ponon-
HEeHMNEe CUTIMKOHOBbIE KOBPUKW Ha CUAEHUA B
(br1pPMeHHbIX LBeTa 3aKa3uuka. [NponseeneHo
cneumanbHO ana ousamnH-3asoga MnakoH.



Branding
of national park
Nikola Lenivets

Hunkona-JleHnBeu HaxoanTcsa npuMepHo B 200 kKM oT MockBbl — B Kany»Xckowm obnactu, Ha 6epery peku
Yrpa. YacTb ero TeppuUTopmrn OTHOCUTCS K MPUPOAHOMY HaLMOHANbHOMY MapKy, KOTOPbLIN SBASETCA 6GMOC-
depHbIM pesepBaTtoM KOHECKO. C Tepputopuen Hmkona-J1eHmBLa CBA3aHbl MMEHA M3BECTHbIX aPXUTEKTO-
poB — A. bpopackoro, tO. NpuropsiHa, b. bepHackoHn. Hukona-JleHnBeLl, OTKPbLIT A1 TBOPYECKUX IKCrepmn-
MEHTOB U MOCTOAHHO NOMOJIHAETCSA OObeKTaMyM NCKYCCTBaA.

3TO eOUHCTBEHHbIN B POCCuMmM apT-Nnapk B KOTOPOM NpeacTaBneHbl NaHawadTHble MHCTanNsaumm, 0O0bekTbl
N3HA-apTa Ny4ULnX POCCUNCKUX U 3apyDeXKHbIX aBTOPOB, MHOIMME U3 KOTOPbIX CTasiM 3HAaKOBbIMW O/ CO-
BPEMEHHOIo NCKyccTBa.PelleHne o paspaboTke COBCTBEHHOMO (PUPMEHHOIO CTUSA ObISIO MPUHATO

Ha boHe pocTa NOMNYAAPHOCTU XKNU3HN U TBOPUECTBA Ha NMPUPOoae, yBIeUYeHNs 3KOTOrMYeCKOM TEMAaTUKON.
Llenbto ctyamm Stoyn 66110 MUHUManbHOE BTOPXEHME B CYLLIECTBYIOLLYIO CPeay M COXPaHeHre NpupoaHOro
MPOCTPAHCTBA AepeBHN. YTOBbI 4OCTUMHYTb 3TOr0, 6bISIM MCNOb30BaHbI 3epKasibHble MakTyPbl MOBEPXHOCTEN
M rpadmyeckmne CUMMBOISbI, KOTOPbIE BMUCLIBAOTCS B JaHALLAdT.

B ocHoBy niorotvna fier NpocTon rpamnyecknin CUMBOTI—HUXKHEE MOAYEepPKMBaAHME B Ha3BaHNM
«Hunkona____JleHnBeLU», KOTOPbIV NPEBPALLAETCS B JIMHUIO TOPU30HTA, PACTArMBassCb HACTONIbKO, HACKOJIbKO
HY>XHO, 1 Bblaenas rnaBHoe B naHawadTe—0Oyab TO apT-00beKT, rpadnyeckmm CUMBOJ UK 3aros10OBOK.
Takasa cncTemMa OOIKHA CTaTb YHMBEPCAbHOM M MO3BONATL JIErKO BPEeHAMPOBaTb MPOCTPAHCTBO U 0By
MHOPMaLMIO, KOTOpasd NonagaeT Ha «roOPMU3OHT» «Hukonbl-J1eHnBLa».

Nikola-Lenivets is located some 200 kilometers from Moscow, in the Kaluga region, by the lake Ugra.

A part of its territory belongs to a natural national park, which is a UNESCO biosphere reserve.
Nikola-Lenivets’s mission is to create a natural self regulated environment for life, recreation, art and work
in harmony with nature. Art objects, workshops and studios, public spaces and accommodation areas—all
of the necessary infrastructure for life and creativity - are integrated into the natural surroundings and land-
scape of Nikola-Lenivets.

Nikola-Lenivets is a modern project-the only park in Russia that presents landscape installations and land-
art objects crated by leading Russian and international artists, many of which have become iconic figures
for modern art. Many famous architects, such as A. Brodsky, Y. Gregorian, B. Bernaskoni and others,

are affiliated with the Nikola-Lenivets project.

The aim of the Stoyn studio was minimal intrusion into the existing environment

and the preservation of natural spaces of the village. To achieve this, mirrored surfaces were used and
graphics that fit into the landscape.

The basis of the logo is a simple underscore in the name “Nikola____Lenivets”, which turns into the horizon,
stretching as far as necessary, and highlighting important in the landscape, whether it be an art object,

a graphic symbol or title. Such a system should be universal allowing space and is easy to brand any informa-
tion that falls on the “horizon” of “Nikola-Lenivets”.

The design of all symbols must be a link in the human-environment relationship. Therefore, while develop-
ing the concept emphasis was placed on the fact that it is the person who is in the area, sets the tone

for environmental design.



Clothing line under DLxS (DANIIL LANDAR X STOYN) brand was specially designed and produced for Nikola_Lenivets JlnHunsa opexxabl nog Mapkon DLxS (OAHWNI NAHOAPBL X STOYN), B KOTOPYIO BXOOAT JOXOEBUKU, KYPTKU, LLOPTHI,
which includes raincoats, anoraks, shorts, pants, and other merchandize like t-shirts, bags, caps, sunglasses etc. BpPIOKK, a TakKe DYTOONKN, CYMKU, KEMKU N CONHLE3ALLUMTHbIE OYKU. HeKOoTOopble NpeamMeTbl oaexabl MOSHOCTbIO
Some garments fully patterned after park’s iconic architecture, for instance Bernasconi Arc. MOKPbITbl MPUHTAMU N3 IIEMEHTOB MKOHMYECKKMX MAPKOBbIX OOBHEKTOB, TakKMX Kak ApkKa BepHackKoHM.



STOYN ICE CREAM

PRODUCT DESIGN // FOOD DESIGN // PERSONAL PROJECT

MOST ICE CREAM WILL FREEZE
YOUR BRAIN, BUT THESE ICE POPS
AIM TO TRANSFORM DESSERT INTO

INTELLECTUAL DISCOURSE.
—WIRED

Ctyana STOYN npencTtaBnaeT eAMHCTBEHHbIN
B CBOEM poje NPpoayKT—MOPOXXeHoe, Npu-
HABLLUEe CKYNbNTYPHble hOPMbl MOM-UO0N0B
20 BeKa C YHUKanbHbIMK BKyCcaMu, oTobpa-
MXKAOLWLMMK POJIb KaXKJoro repost B MMPOBOW
KYnbType.

Mbl pa3BMBaeM HarpaBfeHne MMUOMKEBbIX
neceptoB ¢ 2011 roga, yny4llasa TexHooru-
yeckue npouecchl 1 popmynbl. Halla TexHo-
Jlornsa nNo3BonseT NosiyyaTb BeSIMKOMEernHbIn
3CTETUYECKUNM pe3ynbTaT Hapsaay C coxpa-
HEeHMEM 3H3MMOB N BUTAMUHOB. DKOIornye-
CKUEe UHrpeaneHTbl, CObpaHHble BPYYHYIO,
HeOoXXMOaHHble BoapsaLLIMe BKYCbl M HEXXHOCTb
TEKCTYpP—BOT, YTO HeceT B cebe Stoyn Ice
Cream.

Mbl penaem 60NbLIOW aKLIEHT Ha BbICOKOM
KayecTBe 1 NpeMmnanbHOCTU NPOAYKTa, MOHU-
Masi UCKYLLEHHOr O XX1UTena Meranosinca,

a TaK>XXe Ha MOBbILLAKLNX HACTPOEeHMNEe CBON-
CTBax, AAOLLMX BO3MOXXHOCTb B3POC/IOMY
MCMbITaTb HenoaaeNbHbIN OeTCKUNA BOCTOPT.

STOYN presents the only product of its kind.
It merged the sculptural forms of pop idols
of the 20th century with unique flavors that
image the role of each character in the world
culture scale.

We develop the direction of intellectual
desserts since 2011, improving processes

and formulas. Our technology delivers
superb aesthetic results while preserving
enzymes and vitamins. Ecological ingredients
assembled by hand, unexpected refreshing
taste and gentle texture, — that’s what Stoyn
Ice Cream is.

We do a lot to emphasis the high quality and
premium products, realizing the needs of a
sophisticated inhabitant of a metropolis, as
well as mood-enhancing properties, which
make it possible for adults to experience the
genuine children delight.

POP IDOLS’ LINE

GOLDEN EDITION

‘80S TRASH HORROR



SCIENCE
ICE CREAM

HIN1 FLU VIRUS
BUPYC IT'PUTIMA

PETROLEUM
AJTKAH HEDTU

RED BLOOD CELLS
SPUTPOUNTHI

Stoyn cneumnanbHo ans Visual Science 1 Monu-
TeXHUUYECKOro My3es Npoun3Beii MOPOXXEHOe
B hopMe 0OBbEKTOB MUKPOMUMPA, KOTOpOoe ObIIO
BMNepBble NPeacTaBieHOo Ha NAOLWaAn NPOMbILL-
neHHocTn BHX Ha decTnBane Hayku 1 niobo-
3HaTenbHoCTM «lMonutex» 23 n 24 maqa 2015 .

Stoyn produced ice cream in the shapes

of microcosmic objects (virus, petroleum, blood
cells) specially for Visual Science and Polytech

Museum which was first presented at the Festi-
val of Science and Curiosity «Polytech»

23 and May 24, 2015.



REEBOK CLASSIC
X STOYN

COLLABORATION

CREAMY VANILLA

PINEAPPLE
& GINGER

BUBBLE GUM
FLAVOR



STOYN ICE-CREAM
CONCRETE SCULPTURE

SCULPTURE // COLLABORATION

SCULPTORS—ARTEM SYULEV & POLINEST
APTEM CIOJIEB U MOJIMHA THE3ANTOBA

WATCH VIDEO


https://vimeo.com/68913430
https://vimeo.com/68913430

Cneuopexna onsg paboTHUKOB KYJbTYPbl MO,
Mapkon DANIIL LANDAR X STOYN—pgonrocpou-
HbI COBMECTHbIN MPOEKT CTYAUU C OM3aNHEepPOM
oaexabl JaHnnnom JlaHpapem.

NCToOUYHMKaAMKM BOOXHOBEHUSA CTasla apXUTEKTY-

pa 2NoxXu aBaHrapga. 2TO NPOSABUIOCH B YUETKOM
dyHKLUMOHaNM3Me Moaenen ogexxabl M OTCYTCTBUM
NINWHWX OEKOPATUBHbIX aeTanen. Kpow coenaH
TakMM 06pPA30M, UTO HATASIKMBAET Ye/IOBEKA Ha
OCO3HAHHOCTb B BOJIbLLIOM KONIMYECTBE paccocpe-
JOTauMBaOLWMX PAKTOPOB U NO3BOJIAET CKOHLEH-
TPUPOBATbCA Ha CAMOM Ba)XHOM BO BpeMs pabo-
Tbl U BHE ee.

B MopenbHOM pany npeactaBfieHbl KOMOUHE30Hb,
OpPIOKK, PYyBALLKUK, MUOMKAKW, OCEHHKWE MNaLm r
JOXOEBUKN U T.0.

The Uniforms For Cultural Workers under the
brand DLxS (Daniil Landar x Stoyn)—the long-
term collaboration with fashion designer Daniil
Landar.

The suits are designed in classical colours and a
constructivist functional style. It should to un-
derline the character, strengths and will of the
modern citizen.

Avant-garde architecture became an inspiration
source. It can be seen in the clear functionalism
of the clothes and the lack of any decorative
details. The cut is made so that it gives you the
idea of consciousness within a great amount of
deconcentrating factors. It allows you to con-
centrate on the most important things for you at
work or out of it.

There are overalls, pants, specialized sports cloth-
ing, shirts, jackets, trenches and raincoats, etc.

WATCH VIDEO
DLxS Lookbook 15
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www.youtube.com/watch?v=QKXk_Wo-fGY&feature=youtu.be
www.youtube.com/watch?v=QKXk_Wo-fGY&feature=youtu.be
www.youtube.com/watch?v=QKXk_Wo-fGY&feature=youtu.be

KATCYJIA CAPSULE

Co3paBas npuuen, Mbl 6bITM BAOXHOBEHbl DYTYPUCTUYECKUMK hOoP- Designing the trailer we were inspired by futuristic shapes. Some
Mamun. HekoTtopsble hyHKLMM 3aMMCTBOBaHbI U3 aBUALIMOHHOM NPOMbILL- functionality’s borrowed from the aviation industry: porthole, hinges,
JIEHHOCTW: UNNTIOMUHATOP, NeTnn, 060I0YKa KancyJsbl N3roTOBIEHHA capsule’s shell made of lightweight materials such as carbon fiber that
M3 NIErkKUxX MaTepunanoB - Yr1epoaHOro BO/IOKHa, KOTOPOE COXpaHaAeT retains overstrength lightening the weight of the trailer.

INDUSTRIAL DESIGN CBEPXMPOUYHOCTb U JTIErKni Bec.



BENNAA OAYA

70T Tpennep 6bin pa3paboTaH cneumanbHO Noma
3anyck HoBoro 6peHaa «Wow-canaTbl» KOMMaHUu
Benaa Hauva.

30ecCb eCTb HECKOJIbKO MHHOBALIMIN, KOTOPbIE paHee
He NMPUMeHSANNCh B NPOU3BOACTBE NOJOOHbIX MpuLe-
MOB: CU/IOBAs YacTb MpuLiena No3BosIAeT NONHOCTbIO
OTKMAbIBaTb OOHY M3 CTOPOH, UTO AaeT OOSbLLYO
KPbITYO 30HY Mepen BblABVMXHbIM BapoM AsinHow 4,5
MeTpa. NMNonuroHanbHas pama, CoCTosALLAas U3 OKOJO
150 NoONMroHoB, CKpbIBaeT OCHOBHOWM KOPMYyC npuLena
M BCIO MeXaHUKy rmapaBninyeckon cuctemsl. lNognym-
Hasl YacTb M CTeHa BbIABUraloTCA C NyJsbTa ynpase-
HUA. MNpuLen BblASPUBAET CBEPXHArpy3ku. NMoanym
MOXKET BbIAEPXMBATb A0 ABYX TOHH. DTOT pecTopaH
Ha Koslecax No3BOJIAET OCYLUECTBAATb KENTEPUHT Ha
5000 uenoBek. KoMnnekTauus BKJIKOUYAET: BblOBUX-
Hasa 6apHasa cTonka, 4 XONoAUbHUKA, COeNTaHHY IO
MoA 3akKa3 KYXOHHY0 Mebefb N3 HepyKaBetoLLen
CTanwu, canageTTy, XoA0o4uNbHble CTOMbl, Meyn, BOK,
BbITSXKY, FOPSYYIO 1 XONOAHYIO Boay, lcd-aKpaHhil,
sound-cucrtemy.

BELAYA DACHA

This trailer has been developed specifically for
the launch of the new brand ‘Wow-salads’ Belaya
Dacha.

There are several innovations that have not
previously been used in the production of
trailers: Power of the trailer allows to completely
lift its wall, covering a large area above a

sliding bar of 4.5 meters long. Polygonal frame
consisting of about 150 polygons hides the main
body of the trailer and all the mechanics of the
hydraulic system. The lower part and folding
wall are driven from the remote control. Podium
can endure up to two tons. This restaurant on
wheels can carry out catering for 5000 people.
Equipment includes: sliding bar, custom made
stainless steel kitchen furniture, saladetta, 4
refrigerators, refrigerated cabinets, ovens, wok,
extractor fan, hot and cold water, LCD-screens,
sound-system.



OFF-ROAD BURGER TRAILER BYPIEPHAA

Inspired by the ’50s teardrop trailer, we’ve made a spectacular mirror-surfaced fireproff charcoal grill on BooxHoBuMBLUMCE Tpennepom 50-x B BUOE Kanau, Mbl caenanu addeKTHbIN 3epKaibHbI NoXapobe3onacHbIN
wheels with a large selling capacity due to the big roaster. At low charcoal consumption we have 8-10 hours rPUnb-npuULLen C BbICOKOM OTMNYCKHOW CMOCOBHOCTLIO. [Mpun HM3KOM noTpebnennn yrns 8-10 yacoB HenpepbIB-
of continuous operation with more than 2,000 servings. HOWM paboThkl ¢ oToauven 6onee yem 2000 nopumn.



Bérch - 6e3ankoronbHbIM HANUTOK Ha OCHOBE 3KCTPakTa Bepe3oBo- Bérch is a soft drink, based on the birch sap extract. By introducing this product

ro CoOka. 3TUM HOBbIM MPOOYKTOM Mbl XOTUM NpPeaCcTaBUTb HAMMUTOK we want to present a drink with a clear national spirit and charisma. There’s still
C HaUMOHaNbHOW nageen n xapmsmMon. [1o cMx Nop He cyulecTeyeT no popular and recognizable birch drink in a wide distribution, especially in cafes
CUNbHOIO M y3HaBaeMoro 6peHaa 6epe3oBoro HannTka. B To Bpema  and bars as cocktails’ base. Meanwhile, almost everyone in Russia is a birch juice
Kak, 6epe30Bbli COK BCcerga 6bla1 NONyA[apHbIM 1 TIOOUMbIM HaNUT- fan.
PRODUCT DESIGN // BRANDING

KoM B Poccun.



BOB (Jlyywmnn B nopoae)—aTo npodeccrnoHanbHasa JIMHENKA
LaMnyHen anga cobak aaa BCcex TUMOB LLEePCTU.

Best of Breed, BOB is a range of professional shampoos and condi-
tioners for dogs with all types of coat.

PRODUCT DESIGN // BRANDING
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STOYN

WHO'S COMING?

B «Stoyn! KTo MoeT?» Mbl co30aeM Ccrienku
APKMNX MEepPCOHaXKen YSIMYHOM MOAbI
M NepeBOOUM NX B OETOHHYIO CKYbATYPY.

In «Stoyn! Who’s coming?» we spot
the extraordinary street characters and
convert them into concrete sculptures.



Live Pavilion

MNpu pa3paboTke NaBUSIbOHa Mbl JOBMBANINCE MOKAa3aTb XXUBOE pPa3BUTME OOBEKTA U ero
npeobpaxkxeHne, Kak ecnim 6bl 3TO 6bIJIO B NPUPOAHbIX YCNOBUAX. Hecyllas KOHCTPYKUMSA
COCTOUT U3 MeTalnyeCcKnx Tpyobok, obpa3ys cCoOboM CUCTEMY OpPOLLEHNA. PaMa 1 TeXHN-
yeckme y3Jbl MOCTEMEHHO 3apacTaloT MXOM U APYIMMU PACTEHUSMM.

When designing the pavilion we sought to show the development of the living object
and its transformation, as if it were in the wild.

The supporting structure is made up of metallic tubes, forming a system of irrigation.
Moss and other plants gradually cover the frame, and other technical components are
also hidden under layers of vegetation.
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Ctyouna Stoyn obpasoBaHa B 2010 ropy.
dyHOAMEHTOM O19 CO30aHUA CTyAun cTanm padoThbl
B NMapTM3aHCKOM MAapKeTUHre, a TakxXe pa3paboTka
PEKTAMHbIX KOHLEMLNN.

[MPOeKT «CKYJNIbNTYPHOE MOpoXeHoe» (3anyLUueH B
Mae 2011) cTan 3HauYMMbIM He TOJIbKO O/ CaMOW CTy-
AN, HO U NS BCEM OTpPacC/IM MOPOXKEHOTO.
CerogHsa Stoyn—3To MyNbTUANCUMMNIMHAPHASA CTY-
ONS C YKIIOHOM Ha 6peHONHT, MPOMbILLUTIEHHbIN U
NPOAOYKTOBbLIV AMN3anH. Ha OaHHbIM MOMEHT Mbl PYKO-
BOAWM COBCTBEHHbIM MNULLEBbLIM MPOM3BOACTBOM

N LLEXOM NMOKOHCTPYMNPOBAHMIO OOBEKTOB. TakXe

Ha HALLEM CYeTY HEeCKOJIbKO YAauHbIX KOnabopaumnm
c 6peHgaMn N An3amHepamu.

30ecb cobpaHbl iyyime padoTbl, KOTOPbIM Mbl MO-
CBATUNN ceb4a B nocsiegHune 4 rona, u4tobbl nydlle
MOKa3aTb CMNEKTP MbILWAEHNSA OAN3AaNH-CTYONN.
HacnaxpamTecs!

Stoyn studio was founded in 2010.

Foundation began from numerous guerrilla market-
ing campaign and advertising concepts.

The «sculptural ice cream» project (launched May
2011) became significant not only for the studio,
but also for the whole ice cream industry.

Now Stoyn is a multidisciplinary firm with an em-
phasis on branding, industrial and product design.
At the moment, we are running our own food pro-
duction laboratory and also industrial workshop
where we construct trailers, furniture and other ob-
jects. Also studio has successful collaborations
with brands and designers.

Here are selected works, that we’ve devoted our-
selves last years, to better show the range of the
studio’s way of thinking. Enjoy!

STOYN.COM | stoynhotline@gmail.com




